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A

Where tradition meets

TOWN serves a mix of traditional and experimental Chinese cuisine
that seeks to attract high-end clients between 30 and 60 years old.
Through the use of whimsically named menu items TOWN hopes
customers will ask questions of the wait staff who will encourage them to
share any thoughts or insights in their experience at the restaurant. This
will create warm memories of a receptive dinning environment.

The table tent offers these clients a reason to reserve another meal with
TOWN. It also lets them know that Town has special events so they can
ask their staff about upcoming ones.

TOWN’s menu reflects the feeling of high quality. It is not loud or brash
but luxurious and simple. It encourages the clients to ask questions and
interact with the staff encouraging conversation and the feeling that this
is a place for adults to share an experience together.

This brochure highlights the lunch menu and its special offer. It is for
people to take with them and has more pictures of the food to remind
people of the high quality that TOWN has to offer. Even the appetizers
the deal references are of exceptional quality.

All these brand items use Majesti Banner fonts for the heads and
subheads and Athelas for the text and body. The Majesti text was chosen
to go with the logo and the colors were chosen for what emotions they
evoke in people. They all come from the brand style guide.



One free drink
for each guest
during events or
with reservations.
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Grove
Sticky Note
I have chosen a textured background that is used throughout the brand to give a high-quality feel to these designs. The line of this design lead the eye to the offer then the image which seek to get the costumer to return and reflect the quality of the restaurant respectively. Bamboo green from the style guide is my main color here with Lucky pink being the second and Sleek being used for the logo and font. The font is Majesti Banner heavy which compliments the logo and is used throughout my ads for headings. I used it here because it creates a hierarchy directed at my message and goes with the logo's font. 

Grove
Sticky Note
I used the Sleek colored logo so it did not overwhelm the offer and complimented the color of the sauce on the bottom image.

Grove
Sticky Note
My message is reflected from the brand style guides wish to get costumers interested in coming events at the restaurant. It also offers an incentive to book a reservation for a future date.

Grove
Sticky Note
I chose the green of the Bamboo color as one of the main colors in my palette since it is said to symbolize prosperity, freshness, and harmony. These are all things a high end clientele would notice and reflect the aspirations of Town. 

Grove
Sticky Note
The Lucky pink color from the brand style guide is said to represent approachability, good health, and playfulness. All things alluded to in TOWN's brand style guide.  

Grove
Sticky Note
This image almost perfectly captures the three main colors from TOWN's brand style guide. It also has a balance and composition that made it my choice to be the main picture repeated through out my brand designs.
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Grove
Sticky Note
Here on the cover page of the menu I chose to use the logo with Fire Starter as the color for the symbol for lucky. This was done to draw the customers eyes to the left as they will naturally then follow the line down and see the picture of the perfectly centered food which is the center of the visual hierarchy in this piece. As in all the design pieces the work is uncluttered and uses simple rectangular shapes to frame and balance the design in a way that compliments the luxurious feel the brand is seeking.

Grove
Sticky Note
This image has the weight of the menu cover so I chose it to reflect the main colors of my color palette from the brand style guide. It is also well centered and very appetizing as fits the main image for these brand pieces I have created.

Grove
Sticky Note
I chose to use Sleek as the color for the background of the page and logo here as this separates the main logo page from the rest of the menu and leaves this appetizing classy image in the costumers mind after they leave. This helps create lasting memories. If it was the same color as the rest of the menu it would just blend in and be forgotten.

Grove
Sticky Note
This page is a testament to minimalist luxury and good taste. From the texture of the paper, to the logo, and the food displayed it is impossible to think that this is just a normal Chinese restaurant. This is the TOWN brand, a bit of the old but turned on end to create a environment to attract the high-end clients who want something new.


Lunch

Appetizers

1. Chicken Skewers............. $10.00
2. Spicy Calamari.........c..e.... $14.00
3. Vegetarian Egg Rolls......... $9.00
4. Shrimp Egg Rolls............. $10.00
5. Spicy Beef Strips.............. $14.00
6.Roasted Vegetables........... $10.00

Soup

7. Dragon Scallion Soup..... $15.00
8.ChickenGinsengSoup.....$18.00

9.EggDropSoup................... $12.00
10.Pork Wonton Soup........... $9.00
11. Kelp Soup....coovueveeenneee. $ 11.00

Plates

12. Changsha Shrimp......... $21.00
13. Mopo Spicy Tofu........... $12.00
14. Chive Flower Duck....... $24.00
15. Garlic Eggplant.............. $14.00
16. Double Cooked Pork..... $18.00
17. Hunan Pork Belly......... $24.00
18. Kung Pao Beef................ $14.00
19. Sliced Garlic Fish.......... $21.00
20.Tuna Spicy Wrap........... $24.00
21. Xiang River Fish........... $24.00
22. Chile Pigs Feet............... $18.00
23. Blue Willow Prawns..... $27.00
24.Sautéed Hunan Crab.....$27.00

25. Basil Spicy Tofu.............. $14.00
26.Fried DuckTongues.......$10.00
27. Spicy Jelly Fish................ $12.00
28. Spicy Quails.......ccccrueeee. $11.00
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Grove
Sticky Note
Throughout all my brand items Majesti Banner heavy is used for the headers. It is similar to the font in the logo and part of the brand style guide. 

Grove
Sticky Note
For my subheads I use Majesti Banner heavy italic which shares enough attributes with the header to create continuity without taking away from it.

Grove
Sticky Note
For my menu items I use Athelas regular from the brand style guide. It is a simple clear font that helps with the minimalistic nature of the rest of these brand designs. I also use "justify all lines" for readability.

Grove
Sticky Note
Throughout the rest of the menu the background color over the texture is a medium opacity Bamboo green to create that feeling of freshness and harmony. The color of the rectangles is Lucky pink for its feeling of approachability, good health, and fun. As these are what the brand style guide alluded to this color seems to be the best backing for the food. Sleek was used for the text for its clarity. A grid is used to keep everything in line for future edits as the menu items change and to keep the lines in balance.

Grove
Sticky Note
The simple rectangular shapes in Lucky pink allow the customer to instantly read the minimalist menu and help the hierarchy and balance so it is a very easy and comfortable experience reading the menu. 


Dinner

29. Spicy Sliced Duck with Mushrooms............ $33.00
30. ‘Lo Hon’ Vegetables with Tofu..........ccccc........ $21.00
31. Fried Ginger and Onion Steak...........cccocur..... $35.00
32. Abalone with Sea Cucumber................o......... $33.00
33. Beef CUITY.oouoeerieerireeecnreeeenseeeensnsassenns $24.00
34. Chicken CUrTyi.....cececereeeeerereneneeeenseneseeensasenes $22.00
35. Beef in Oyster Sauce.......ccocovveeeeerererencrereneenes $27.00
36. Peking DUCK.....ccccoerureeeerrieerereseeenreneeensaeens $37.00
37. Bean Curd with Minced Beef......................... $23.00
38. Bean Curd with Straw Mushroomes............... $27.00
39. Stewed Lamb Belly with Yam in Pot........... $30.00
40. Organic Vegetables in Oyster Sauce............. $27.00
41. Deep Fried Oysters in Batter.......ccccccevueeeeneee $30.00
42.King Prawns Szechuan Style...........ccceceeeunu... $33.00
43. Happy Honey Pork.........ccocoevureecverunencrcrnnencnns $27.00
44. Spicy Stewed Mixed Seafood.........ccceurueneuc.. $30.00
45. Eel Fillet with Chili and Salt........................ $30.00
46. Chicken with Honey and Lemon Sauce.....$22.00
47. Dry Fried Ho Fun with Beef......................... $24.00
48. Seafood Chow Mein.........veeeeeeeenerereeeenernenen $30.00
49.Chinese Mushrooms with Vegetables.......... $24.00
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Grove
Sticky Note
The names of many of the dishes encourage the dinners to ask questions of the wait staff. Since this is an experimental restaurant there are many unusual foods listed that will draw the type of dinners TOWN is seeking into discourse leaving them interested and hungry.

Grove
Sticky Note
The fonts, color palette, textures, shapes, and formatting are carried over from the rest of the body pages of the menu to keep a feeling of continuity and are a good use of repetition.


Beverages

Lo AlL SOQ@u.uueiiieiiieeiiereeieeicteeteteseteesesesessesesesessssesessesessssssessasesesssens $3.00
2. Herbal SWEet Tea.....cuuceeeereeeeeeeiceeeiereeerereesesessesesesessssesessesessssesensanes $3.50
3. Organic COCONUL JUICE.....cccvurierineruricintsnsneeisssnsaesessssasaesessssssssesenes $3.50
4. 0rganic HibiSCUS Tea.....cccvueeverurerereenreneneenseneneeensesesensnsasesssensasssssens $4.00
5. Elegant Sparkling Water..........ccveeeeverunenenesnrunenenesnnesesesnsesessensasnens $3.00
6. Flower Blessing Rice WinNe.........cccevueueereruneneneennusesesensasesesenensasessenes $9.00
7. San Benito Chardonnay...........eeecereeeeeeeneneneennesesesesesesesensnsssesenens $11.00
8. Loire Chenin BlancC.........oeceerreneeenerenenenennnineeensnsesesesasesesesnsasessnes $12.00
9. Kings Castle MErlot.......ccccvvrureeeerurenerensuneneneenneseseensasesesensssasesensasens $10.00
10. LUCKY BUAd@ BEET......cuuieereieenrieeenrineeeensencseensaneeessnsasssenes $9.00

I1. SAPPOTO BEET...couieiueiieneeriieenrereeeenstnieensssessensaseseessssasssssensasssnses $8.00



Grove
Sticky Note
As the menu starts with an image for balance there needed to be a countering image on the back page. This image is simple, fits with the theme of the page and works well with the color palette. It also has a high class feel that fits with TOWN's brand.  

Grove
Sticky Note
The fonts, color palette, textures, shapes, and formatting are carried over from the rest of the body pages of the menu.

Grove
Sticky Note
The quality of the offerings show that this is a special restaurant and will impress the 30 to 60 year old upper class costumers Town is seeking.
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Take Out

TOWN New Chinese Cuisine

333 Chinatown Lane

Hollister, CA 95023

www.lown.com

831-111-1111

LUNCIH

SPECIALS

One Free
Appetizer

With Order
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One Free
Appetizer

With Lunch Special

Appetizers Dine In Specials
Pot Stickers......coeuveseuncurerseucencnnce $10.00 _
Orange Peel Eel..........coeevuruecunee. $14.00 Lobster Fried Won Tons............... $15.00 i Black Pepper Orange Tuna........$24.00
® | ®
Strawberry Tuna........cccoeeeveerecneee $17.00 Shrimp Puff.......ccooeeveeriincniecnes $12.00 Exceptional Vegetarian............... $18.00
Spicy Sea Snail..........ccovecreniusennen. $14.00 Lettuce Chicken or Eel................. $12.00 Blood Orange Prawns.................. $24.00
Almond Monk Fish.........c......... $21.00 Deep Fried Scallops......cccccruuee.. $14.00 Lobster and Mushroom Sauce..$30.00
Spicy DucK....cccrecreeceecrcrcrenenees $11.00 Salmon Rolls......ccoevvuvvuveuecrcnrennnnce $14.00 Amlee Chow Mein.........ccccoeeuenee. $24.00
Lemon Chicken..........cccoeuveuvcucneee. $11.00 Vegetable Rolls.........ccvcuveuriurinnnce $10.00 Shell Fish Special.......h........ i $28.00
Pepper Steak and Broccoli.......... $14.00 Mooshou Pork Loin..........ccceuec... $14.00 Cashew Orange Roughy............... $21.00
Scallop with Snow Peas................ $17.00 Deep Fried Prawns........cceeeuruucnee. $14.00 Honey Vegetables..........cccoeervuecune. $18.00

»
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Take Out

TOWN Nevw Chinese Cuisine

333 Chinatown Lane

Hollister, CA 95023

www.lown.com

831-111-1111
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LUNCIH

SPECIALS

One Free
Appetizer

With Order
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Grove
Sticky Note
When the costumer opens the front cover these mouth watering images of TOWN's lunch take out and dine in menu items will greet them. The darker Lucky pink background will contrast with the front page framing these items.

Grove
Sticky Note
The main image is used here on the back page to create the repetition needed in this brand design. It also means that even if the brochure is face down it will attract the costumers attention with its brand familiarity and attractiveness.

Grove
Sticky Note
As the appetizers are very high quality this is a attention grabber for the costumers.

Grove
Sticky Note
I used a medium opacity on the Lucky pink colored rectangle to create a contrast from the other pages.

Grove
Sticky Note
Here I included the basic contact information for TOWN to keep clutter down. The web address will lead them to social media sights so there is no need for any other logos to clutter the balance of the design. 

Grove
Sticky Note
As with the menu the typeface used for the headers is Majesti Banner heavy but here I have used the Fire Starter color to make the brochure contrast with the menu. On the front sub heads I continue to use Majesti Banner heavy italic. So as not to overwhelm on the outer pages I use Sleek black. For contrast with the menu items I use Fire Starter on both in the inner pages. All menu items are in Athelas regular colored Sleek black like on the menu.    


Orange Peel Eel.......ccccovueruvruennee. $14.00
Strawberry Tuna........cccoeeeeeerecneee $17.00
Spicy Sea Snail.......cccoecvereruncnnce. $14.00
Almond Monk Fish................... $21.00
IS ADNCK.... 3. i cossonsonssusensens $11.00
Lemon Chicken..........ceevcuvcucnnce. $11.00
Pepper Steak and Broccoli.......... $14.00
Scallop with Snow Peas................ $17.00

One Free
Appetizer

With Lunch Special

Appetizers
Pot Stickers......eerureeeereurensennenrenene $10.00
Lobster Fried Won Tons............... $15.00 |
Shrimp Puff.......ccooeereerercnncenes $12.00
Lettuce Chicken or Eel................. $12.00
Deep Fried Scallops......ccccccruunee. $14.00
Salmon Rolls......eeveveericerrnenee $14.00
Vegetable Rolls.......cccceeueeurcurennence $10.00
Mooshou Pork Loin.........cceeeee.. $14.00
Deep Fried Prawns........cccoecreunnee $14.00

Dine In Specials

Black Pepper Orange Tuna........$24.00
Exceptional Vegetarian............... $18.00
Blood Orange Prawns.................. $24.00

Lobster and Mushroom Sauce..$30.00

Amlee Chow Mein..........cceunee... $24.00
Shell Fish Special........cccccoeuecunece. $28.00
Cashew Orange Roughy............... $21.00
Honey Vegetables.........ccccoveevueneee. $18.00
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Grove
Sticky Note
To create a contrast with the cover I inverted the Lucky and Bamboo colors here. Also for framing purposes the Sleek black brand color was used on rectangles to improve the readability and create harmony with the text. 

Grove
Sticky Note
This image shows fresh, quality, and luxurious take out food. This is what the TOWN brand is all about.

Grove
Sticky Note
This image was chosen for its quality framing and how close the background color comes to matching the Sleek black brand color.

Grove
Sticky Note
Here the offer is reiterated just above the appetizers.

Grove
Sticky Note
As with the menu this brochure sits on a grid that will allow for easy changing of components and reorganizing of the composition in a way that adjusts to the clients changing needs.

Grove
Sticky Note
A mirrored gradient was used on the left and right rectangles to give the feeling that the menu is smiling at you. This is to help create an atmosphere of warm feelings when you look at the brochure.

Grove
Sticky Note
Once again the menu items have whimsy to them to encourage conversation with the staff. They are also all set to "justify all lines" for readability. This fits the wish to inspire conversation and have the costumers leave with interesting memories. 
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